Nomination for 2008 Word of Mouth Marketing (WOMM) Award
Award will be announced & presented at Purdue University’s National Conference for Agribusiness.
Winner to receive one complimentary registration to the Conference, a plaque and will be featured in AgriMarketing magazine.

To be eligible, the WOMM project must have been directed towards those engaged in the North American agricultural market, including crop or livestock producers, integrators, ag trade association members, dealers/retailers, veterinarians, nutritionists, crop consultants, professional farm mangers, ag lenders, etc.


· Deadline for completed nomination: Monday, Sept. 8, 2008. 
· Provide in Word format.

· Organizations may nominate multiple WOMM programs/projects conducted during the period of August 1, 2007 through July 31, 2008.
Today’s Date:
WOMM project nominated:_______________________________________________________
Organization:___________________________________________________________________
Address:______________________________________________________________________
Telephone:_____________________________
Fax:_______________________________
Website:_______________________________________________________________________
_________________________________
Nominator:_____________________________________________________________________
Name:_________________________________________________________________________
Organization:___________________________________________________________________
Title:__________________________________________________________________________
Address: ______________________________________________________________________
Telephone: ____________________________________________________________________
E-Mail: ________________________________________________________________________
JUDGING CRITERIA

1. Word of mouth marketing approach used (35%):  Describe the WOMM project’s specific use of word of mouth marketing.  Specify the marketing challenge addressed, creative solutions proposed, strategy and tactics employed and the desired outcome.  
2. Word of mouth marketing organizational support (20%):  Describe how the WOMM project gained support for the  word of mouth marketing approach used.  How did the WOMM project involve stakeholders such as sales, marketing, PR/advertising, channel partners, etc.?
3. Word of mouth marketing accomplishment (35%):  Describe the specific accomplish-ments resulting from the word of mouth marketing approach that was used.  Detail the methodology used to measure the results.  Explain the total scope of the word of mouth marketing approach and the overall impact on the marketplace.
4. Size of the market (10%): Describe the total size of the product or service being marketed in sales volume (US $), number of prospective purchasers and geography.

         Please e-mail your completed nomination to: JudyK@AgriMarketing.com




Definition of Word of Mouth Marketing:   “Communication about products and services between people who are perceived to be independent of the company providing the product or service, in a medium perceived to be independent of the company.”      George Silverman,  “The Secrets of Word of Mouth Marketing”











